What Consumers Know
About Protein
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Perceptions of Protein Quality

Protein has consistently been the nutrient Americans
are most actively trying to consume for five consecutive years.

“Good source of protein” = Healthy Food

Source: 2025 International Food Information Council (IFIC) Food & Health Survey




Perceptions Of “High-Quality Protein”

Tastes good

Contains a certain amount of protein per serving
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Provides other important rutrients (e.g, vitamins, minerals)

Is free from additives or artificial Ingredients

Comes from a natural or whole food source

Is easy for my body to digest and absorb

is minimally processed

Supports muscle building and repair

Contains 3ll the building blocks (amino acids) my body needs
Iscrganic or sustainably produced

is from an animal source

Is recemmended by health or fitness professicnals

Has been scientifically tested or valigated

Is from a plant source

Is expensive or premium
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Perceptions Of “Protein Quality"”

aFirst Choice OSecond Choice

HEALTHFULNESS The higher the quality, the heaithier it is

MUSCLE HEALTH The higher the quality, the better it supports muscle health
PRESENCE The higher the quality, the mere essential amino acids are presentin the nght amounts for my needs
TASIE The higher the quality. the better it tastes
DIGESTIBILITY The higher the quality, the easier it is for my body to absorb and use it
BRICE The higher the quality, the more it costs

CONVENIENCE The higher the quality, the longer it staws goed for

ENVIRONMENTAL SUSTAINABILITY: The higher the quality, the better it 1s for planetary health
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Beliefs About Whether The Body Uses Protein Differently By Source

m Yes, definitely — | believe protein from
different foods is used differently

m Yes, somewhat - | think there may b2 some
differences depending on the source

m No - | believe the body uses protein the same
regardless of source

m Unsure
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Protein Phrases Americans Find Meaningful For Food Packaging

B First Cheice O Second Choice

Protein supports muscle health
Protein with all essential amino acids

Eastly absorbed protein
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Protein Information Americans Find Meaningful

Total protein content listed on the package

"Good Source of Protein” claim on the package

Percentage of my daily protein needs met by the product

Information about the overall quality of the protein

A protein quality score specifically based on amino acid content and digestibility
List of essential amino acids and their amounts

Presence of specific amino acids, such as leucine
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Generation Z and Millennials are driving the protein surge

| pay attention to protein in my diet.
85%

B7% T |

Generation Z Millennials Generation X Boomers

Are you actively including or reducing the protein in your diet?

84% 62%
449 51% 49% 47%
32% 34%
4% | 4% 5% & 4% .

Generation Z Millennials Generation X Boomers

m Reduce ! Keep the same ® Include more

Sources: Innova Trends Survey 2026 (Average of 11 countries)




Protein launches grow steadily while protein searches soar
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Sources: Innova database: Reqular and nutritionally-fortified food & beverages: Product launch count
index for "High in/source of protein” claim {Base=Jan 2020)(Global, Jan 2020-Apr 2026)

Google Trends: Google Search Interest Index: Search count index for the term "Protein”
(Revised calculation: Base=Jan 2020) (Global, Jan 2020-May 2024)




Consumers understand protein quality
36%
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Protein availability Complete protein Nutrient density

# | do not understand the concept, and do not care to learn more
» | do not understand the concept, but would like to learm more
® | am not sure if | understand the concept

m | understand the concept, but do not apply it to my life

® | understand the concept, and apply it to my life

Source: Innova Haalth & Nutrition survey 2024




Consumers track and increase
their amino acid intake

| pay attention to amino acids in my diet.

58% CE% G5O
. . . 3

Generation £ Millennials Generation X Boomers

Are you actively including or reducing the
amino acids in your diet?

&5%
A%, 53% 56%

9% 2% _
| | 33% IE%
- =l ZTE -

Generation £ Millennials Generation X Boomers
mReduce » Keep the same  winclude more

Sources: Innova Trends Survey 2026 (Average of 11 countries)
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=0 Dairy Based Protein  —o—Animal Based Protesn -Egg Based Protein  —0—Plant Based Protein

Source: Innova database: Launch count index with high in/source of protein claims
by protein type (Base: 2016=100)(Global, 2016-2026)




18% The protein source hierarchy shifts
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Impact of GLP-1 Medications

Consumers purchasing food more selectively. d
Impulse purchases are declining.
They want:

Protein, Portion Control, Nutrition and Convenience.

Source: National Frozen & Refrigerated Foods Association

This poll was conducted by Morning Consult from June 25-27, 2026,
among a sample of 2,003 U.S. adults, including 241 current GLP-1 users.
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Impact of GLP-1 Medications

When choosing frozen and refrigerated foods, - -
compared to consumers overall, =7
GLP-1 users place greater importance on:

High protein: 81% Digestive ease: 79%

Feeling full and satisfied: 84% Fiber: 75%

Lower sugar: 79% Gut health: 75%

Source: National Frozen & Refrigerated Foods Association

This poll was conducted by Morning Consult from June 25-27, 2026,
among a sample of 2,003 U.S. adults, including 241 current GLP-1 users.




" ‘ ‘ .\f Fitness

Healthy eating
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Impact of Active Aging

Distinct — and very different — functionalities of:
« (Casein

 Whey Proteins

« Collagen: The role of hydrolysis

 Peptides




Muscle Protein Synthesis With Age

Schematic representation of muscle protein metabolism in response to anabolic stimuli (exercise and/or
amino acid ingestion) in young and elderly.
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Anabolic Anabolic Anabolic
Stimulus Stimulus Stimulus

Source: Breen L, Phillips SM. Skeletal muscle protein metabolism in the elderly: intarventions to counteract the ‘anabolic resistance’ of ageing. Nutr Metab
{Lond). 2011 Oct 5;8:68. doi; 10.2186/1743-7075-8-68. PMID: 21975196; PMCID: PMC3201893,
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ELEVATION. 2g | 4

PER 10p
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NETWT 2.10Z (60g) @©p

Dietary Fiber
Total Sugars

Protein

Vitamin D omcg 0% | Omcg
Calcium 51mg 4% | 102mg
Iron 0mg 0% | Omg

Potassium 237mg 6% | 474mg

* The % Dally Value (DV) tells you how much a nutrient in a serving of

food contributes to a daly diet. 2,000 calories a day is used for general

nutrition advice,
INGREDIENTS: MILK PROTEIN ISOLATE, SUNFLOWER OIL, SKIM MILK, SALT
LESS A 2% 0F BUTTERMILK, SOUR CREAM SOLIDS, WHEY, WHEY
UL AL ACENTRATE, CHILI PEPPER, ONION, GARLIC, MILK, CHEESE
SUGHR, Vo7 ES,LACTIC ACID, BUTTER OIL, CORN SYRUP. GUAR GUM,
FLAVORS, OTRC AC%\CSTIL MALTODEXTRIN, SPICE AND COLOR, NATURAL
DISODI Pocpm: LCON DIOKIDE, CORNSTARCH,
CONTAINS: MLk,

DIST. & SOLD EXCLUSIVE(y
BY: ALDI, BATAVIA | 610%1(0

PUFFS

SOY FREE ESSENTIA,
POTATO FREE BCAA

ESSEN
NUT FREE AMING A"c%s

LOTE 1635 15 WSIE SRSV BERORE &

AMINO ACIDS (mg/30g SERVING)

Alanine 740 | Histidine 580
Arginine 740 | Isoleucine 1,140
Aspartic Acid 1,740 | Leucine 2,120
Cysteine 170 | Lysine 1,830 | Tryptophan
Glutamic Acid 4,590 | Methionine 600 | Tyrosine
Glycine 410 | Phenylalanine 1,020 | Valine

Proline
Serine
Threonine
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PROBIOTIC PROBIOTIC

SMOOTHIE g SMOOTHIE
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BERRY BLAST
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MUSCLE
MATES

( PROTEIN + CREATINE )

WITHEERR CLATURES

LACTOSE FREE
MIXED BERRY
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| GENIUS ) SENIUS

GOURMET GOURMEY J GOURMET

. CLEAR . CLEAR . CLEAR
Protein  Protein  Pratein

| ZERO SUGAR | ZERO SUGAR | ZERO SUGAR
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MUSCLE
SUPPORT

nﬁtrition shake nutrltlon shake

Nutriticn 1.:pc'tdur:ng‘v'.’r-;;f‘ | Nutritosal s portdunnchugh Loss
‘ o support Muscle K Nutrents to support Muscle Heath

30g 1e 30g 1g

PROTEIN | SUGAR | ‘ PROTEIN | SUGAR
. WITH 25 VITAMINS & MINERAS WTH 25 VITAMINS & MINERAS
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‘ promoting
longevity

WOMEN 50+
25g protein

collagen + creatine
* evening primrose

+ vitamin B6

APPLE, MINT &
ELDERFLOWER
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THANK YOU
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